
ON24 Overview 
Global Leader in Webinar Marketing Solutions 
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ON24: Corporate Snapshot 

Reliability 

Cloud-based 
platform. Most 
reliable network, 
handling the world’s 
largest corporate 
events.    

Global Support 

Headquarters in San 
Francisco.  Offices in 
New York, Charlotte, 
London, Singapore, 
and Sydney.  200+ 
certified partners 
worldwide. 

Experience 

Founded in 1998. 
350+ employees 
servicing over 1,300 
global clients. 

Market Leader 

Global leader in 
webinar marketing 
solutions and virtual 
environments.  
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Trusted by the world’s leading corporations 

>1,300 
Customers 
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“ON24 continued its reign as the market share 
leader in the global webcasting market with a 

dominant 27.8 percent share…”1 

[1]  4th Consecutive F&S Leadership Award: 2011 – 2014 
[2]  Source: Forrester Research, January 2015 

“ON24 has the best webcasting technology 
for marketers… This focus shines through in 

the webcasting experience for attendees, 
and its support for data.”2 

About ON24: Industry Leadership 
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ON24 Webinar Network:  Largest & Fastest Growing 
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Prospect 

Revenue 

• Lead Acquisition 

• Lead Qualification 

• Sales Acceleration 

• Customer Engagement 

ON24 Webinar-Based Marketing Platform 
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ON24 Webinar-Based Marketing Platform 

CRM & Marketing 
Automation 

Lead 
Nurturing 

Sales 
Opportunities 

ON24 Integration 
Service 

ON24 Webinar 
Platform 

Social Media Email Website 

Audience Generation 

Campaign 
Analytics 

Event 
Analytics 

Benchmarks  
& Trends 

ON24 Webinar 
Analytics 
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Marketing Challenge: Buyer Self-Education 

65%  
Percentage of buyers 

who are self-educating 
before engaging with 

sales 

Source:  SiriusDecisions 
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DRIVING 
AWARENESS 

50% 
Website 

44% 
Content Marketing 

44% 
Analyst Relations 

43% 
Search Engine 

45% 
Webinars/Webcasts 

The Role of Webinars in the Sales Process 

LEAD 
GENERATION 

39% 
Sales Enablement 

38% 
Website 

37% 
Seminars & Events 

51% 
Webinars/Webcasts 

39% 
Telemarketing 

LEAD 
NURTURING 

59% 
Telemarketing 

37% 
Content Marketing 

36% 
Seminars & Events 

44% 
Sales Enablement 

37% 
Webinars/Webcasts 

UPSELLING & 
CROSS-SELLING 

55% 
Sales Enablement 

38% 
Telemarketing 

35% 
Channel Enablement 

31% 
Seminars & Events 

42% 
Webinars/Webcasts 

Source: Tech Marketing Planning Guidance (Forrester) 
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ON24 Webinars Influence All Stages of the Buying Cycle 

YOUR SOLUTIONS & ROI 

DEMOS & ADVANTAGES 

APPLICATIONS & BENEFITS 

THOUGHT LEADERSHIP 

WEBINAR CONTENT 
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Evaluation Stage:  SAP HANA Spotlight Series 

Delivered bi-weekly webcast series where SAP customers discussed 
their experiences running SAP HANA.   

Influenced >200 opportunities amounting to >$100 million in 
measurable pipeline 
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Purchase Stage:  NAVEX Global Webcast Series 

Delivers monthly “deminars” webcast series, which provides 
product demonstrations to key prospects.   

Closed $762,000 in revenue and influenced $4.2 million in 
sales pipeline 
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Uses webinars for all stages of the sales funnel – awareness, 
lead generation, nurturing, and conversion.   

Delivering higher-quality leads, better lead conversion, and 
increased revenue 

Value Proposition: Dropbox 
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ON24 Webinar Console: User-Controlled & Branded 

ON24’s patented webinar platform enables user control and can be 
branded by your company.  The interface is extremely interactive 

and immersive. 
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ON24 Webinars: Interactive & Engaging 

ON24’s webinar platform includes over 30 widgets that provide 
an interactive, engaging user experience.  
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The combination of user control and interactive widgets leads 
to viewers staying an average of 56 minutes in an ON24 live 

interactive webinar. 

ON24 Webinars: Capture Attention for 56 Minutes 
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ON24 Webinar Access: No Downloads or Apps 

No downloads or mobile apps are required to access ON24 
webinars.  One click and your audience can participate.  The ON24 

user interface is optimized for desktops, tablets, and phones. 
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Webcast Administration: Uniquely Easy-to-Use & Powerful 

• Anyone can setup a webcast in less 
than 10 minutes 

• Simple six-step process for building 
webcasts, as well as console templates 
and “create a copy” 

• ON24 uniquely combines ease-of-use 
with a powerful feature set 

“I found the Webcast Elite user Interface to be very straightforward and 
easy to use. We were able to build our webcasts in 5-10 minutes.” 

* Quote from Lithium 



19 |  ©2013 ON24, Inc. All Rights Reserved. 

ON24 Webinar Analytics Optimize Lead Qualification 
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Meeting Solutions 

 Joe Smith 

 Attended meeting 

Marketing Platform 

 Joe Smith 

 Attended webinar 

 Stayed 45 minutes 

 Joe’s Engagement Score = 7.8 

 Responded to all polls 

 Said “yes” to more information 

 Asked three questions 

 Questions were … 

 Viewed four documents 

 Documents viewed were … 

Slide Presentation Tools 

 Joe Smith 

 Attended presentation 

 Stayed 45 minutes 

Bigger Data = Greater Prospect Understanding 
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Campaign Analytics:  Identify Best Leads from a Webinar Series 

Aggregates metrics from a 
set of related webinars 

allowing you to identify: 

• Sales-Ready Leads 
• Prospect Stage 

• Webinar Trends 

Campaign Analytics 
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Data Integration: Provide a Complete Customer View 

ON24 Integration 
Service 

ON24 Event 
Analytics 

CRM & Marketing Automation 
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Lead 

Revenue 

ON24’s webinar-based 
marketing platform helps 
drive the buying cycle by 
moving prospects from 

lead to revenue 

ON24 Drives Revenue By Enhancing Demand Generation 
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